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OneTrust Cookie Importer

Launched Aug ust 2024 Onetl’LlSt CONSENT CATEGORY IMPORT/UPDATE X

Enter a URL + Location below and we will detect your OneTrust consent categories found there. To import or update consent

H ig h I ig hts. categories for multiple domains and/or locations, simply rerun this process for each unique combination.
°

WHERE CAN THE CONSENT BANNER BE FOUND?* - FROM WHICH LOCATION?*
‘ www.bmo.com == |ndia v

e Save time validating
It will take 10 - 30 seconds to gather the consent categories.
your Oneflrust CMP cected wih bmo o,

. | . FOUND ONETRUST CATEGORIES
I m p e m e n ta t I O n > Share my Personal Information (254 approved cookies) - ( NEWLY DETECTED - WILL BE ADDED

v Strictly necessary (174 approved cookies) - ( NEWLY DETECTED - WILL BE ADDED
e |mprove accuracy

__ 5034979 (domain: bmo.com) ( NEWLY DETECTED - WILL BE ADDED

1 H __ tk34979 (domain: bmo.com) ( NEWLY DETECTED - WILL BE ADDED
e Keep ObservePoint in

__atuvc (domain: usnewsroom.bmo.com) () (NEWLY DETECTED - WILL BE ADDED

Sy n C Wit h yo u r O n eTr u St _ atuvs (domain: usnewsroom.bmo.com) (@) ( NEWLY DETECTED - WILL BE ADDED

_cf_bm (domain: newsroom.bmo.com) () ( NEWLY DETECTED - WILL BE ADDED

{ M p _cf_bm (domain: vimeo.com) (i) ( NEWLY DETECTED - WILL BE ADDED

_cf_bm (domain: newswire.ca) () ( NEWLY DETECTED - WILL BE ADDED

v __cfruid (domain: newsroom.bmo.com) () ( NEWLY DETECTED - WILL BE ADDED

CANCEL SYNC CATEGORIZED COOKIES




OneTrust Importer
Demo
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Landing Page Validation for Email

Launched August 2024

Find problems in your

marketing emails before you

send them!

Broken links

Landing pages with
missing analytics
Dropped campaign IDs
Landing pages with bad
privacy compliance

Observe Point
EDGE'
UNIQUE TEST READY TO SEND BASED
MESSAGE SUBJECT DATE RECEIVED ¢ STATUS e sc:mr;lo e e e
[Test]:Skin care miracles awa... 08/15/2024 | 04:57 PM Complete 20 v Ready v
[Test]:Skin care 4 u!l »" 08/15/2024 | 04:57 PM  Complete 19 v Ready v
[Test]: CustomerPasswordRe... 08/15/2024 | 04:56 PM Complete 20 v Ready v
[Test]:It's here ..." 1i@! 08/15/2024 | 04:56 PM Complete 19 1v Ready v
[Test]:Best-Seller Obsessed! ...  08/15/2024 | 04:56 PM Complete 18 1v Ready v
08/07/2024 | 09:10 AM  Complete a4 Tv Ready v
[Testl:MK WYNK: jLo que nec... 08/07/2024 | 09:08 AM Complete 20 1v Ready v
[Test]::MK WYNK: What You N... 08/07/2024 | 09:08 AM Complete 17 1v Ready v
[Test]::MK WYNK: What You N... 08/07/2024 | 09:08 AM Complete 20 1v Ready v
[Test]:Get Amped UP for Aug... 08/07/2024 | 09:07 AM Complete 17 v Ready v
[Testl:jAnimate MAS para ag...  08/07/2024 | 09:06 AM Complete 18 1v Ready v
Fwd: [Test]: 01-04Enter your ...  08/07/2024 | 08:26 AM Complete 15 1v Q] Not Ready v
Fwd: [Test]: 01-18Areyoure...  08/07/2024 | 08:25 AM Complete 20 1v Q] Not Ready v
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Landing Page Validation for Email

READY TO SEND BASED

Automate and sim pllfy OFF TRIGGERED ALERTS

Ready v

Ready v

Ready v
L1 Not Ready v

L] Not Ready v
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ObservePoint Debugger: Chrome Extension Rewrite
i< [G | ObservePoint Elements Console Sources Network Performance Memory  Application Lighthouse ©4A5 mas | B I X
LaunChed Augl’ISt 2024 D% Q_ Filter by Tag, URL, Variable, or Value TE Fiter v 31 of 97 tags identified Preservelog @ o, [

UNIQUE COOKIES  STATUS LOAD
TAG NAME TAG ACCOUNT VENDOR CATEGORY  VARIABLES INITIATED CODE TIME (MS)

o L3
[ ]
H Ig h I Ig hts. © Jij oozon Acveddising Amazon Advertising 16 200 170
G O rg eous U I A A\ Scogle Ads Remarketing Google Advertising 1 200 112
M uc h bette r f| |te r| N g N Scogle/Ads Remarketing Google Advertising 1 204 82

o

o
o COO ki ere po rt i N g fo Cooils Adeense Google Advertising 2 200 51
@ Ciiieo Onetag Criteo Advertising 6 200 130

Export
. X O r S : . ' Criteo OneTag Criteo Advertising 6 200 230
e Better variable reporting 73
v

4 Google Ads Remarketing Google Advertising 5 200 a4
aradeDesk The Trade Desk Inc  Advertising 6 1 200 a4
IndexExc ange Index Exchange  Advertising 3 200 81
® 4 Google Ads Remarketing Google Advertising 4 200 184
©) 7 cocale Merketing Piatform Google Advertising 2 3 200 39
_)] 4 Google Ads Remarketing Google Advertising 5 200 184
& | B Komlilnc.  Advertising 4 200 184

Get a FREE sample of all that ObservePoint can do to automate website QA at scale.

ObservePoint —

nai
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ObservePoint

Web Vitals Reporting
Launched September 2024

Why should you care about web
vitals?

® Better ad prices and ad ranking
® Better search engine rankings

® Measure tag impact on page
performance

ObservePoint provides:

e Alerts when your user
experience is slow

e Everycore web vital that is
automatable as a lab metric

EDGE

Largest Contentful Paint

1.163 sec

L

-

™ 0.357

since last run

25 4 8.224

First Contentful Paint

0.667 sec

e ¥ 0.038

since last run

Time To First Byte Cumulative Layout Shift
49 ms 0.18

\_/.\'\' v 75

since last run

0 0.1 0.25 0.6

/'\,/' A 0.082

/ since last run
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Observe Point

Web Vitals: Pinpoint Performance Problems

EDGE

20 Pages
4

Poor

1

Needs Improvement

15
Good
MAX
10.702
75TH %
2.659
MEDIAN _
0.838

AVERAGE
238

25TH % i
0.555
MIN
0.266 -
—_—

Tue Sep 24, 2024: 8:15 am

Qé\ ‘ QQ%‘ Q& : Q\w Q\\ ‘ Q\w‘ Q\')- Q\h\ Q\(y Q\b ‘ Q<\ ‘ Q\%- Q\q : Qq/w Qq;\ : qu Qrib‘ QQ? l qu)‘ Qq? i
B & o & S R (a0 SR A0 RS R Al PN e o PRSI a0 S SR T P S R0 S S 0 S S AT S DS PR IR K o K &
N 2 N > N 2 > N A 2 A 2 i N N ) o N 2 N
< @ L3 @ > @ L @ > @ @ ® @ @ @ @ > @ > @
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ObservePoint

Web Vitals Reporting

< c 23 help.observepoint.com/en/articles/9291892-observepoint-web-vitals-guide w
Ubsef‘{ﬁ’?f”ﬂz Academy  Events

Q, search for articles..,

All Collections > Audits > ObservePoint Web Vitals Guide

ObservePoint Web Vitals Guide

Written by Luiza Gircoveanu
M Updated this week

Overview

Web Vitals are webpage performance metrics developed by Google to understand
and improve user experience. Web Vitals are numbers that tell you how your users
experience a web page and have become widely accepted as industry standard for
website performance.

Below you find a detailed guide on Web Vitals that will help interpret the results of
ObservePoint scans and take appropriate action.

Why Web Vitals Matter

£ N s bagital il ook

® c e B O VO

Join Slack Community & English ~

Overview

Why Web Vitals Matter
Types of Web Vitals
Lab Data & Field Data

Understanding Web Vitals
Data

Conclusion

EDGE

[=]

SEa:
Ty
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Accessibility Reporting
La u n c h ed J u n e 2024 INFOF::/IGAETION TAGS COOKIES ACCESSIBILITY m RELQ(;JGEST COI_'\‘OSGOLE |N|TT:$ORS RULES
Why should you care about accessibility on | wossenaeso <o
your websites? .
Total Page Issues Critical Serious Moderate Minor
. . 9.9 p 7 (0] 0
e WCAG 21AA Isrequired by EAA
) . . ISSUE TYPES (9) # VER + LEVEL
¢ | t S t h e r I g ht t h I n g to d O > Buttons must have discernible text . 2.0A
B e n efitso > Elements must meet enhanced color contrast ratio thresholds . 2.0 AAA
> Elements must meet minimum color contrast ratio thresholds . 2.0 AA
® N O eXt ra COSt > Links must have discernible text . PAN
> | n d u St ry Sta n d a rd > All touch targets must be 24px large, or leave sufficient space . 2.2 AA




Accessibility Demo
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Usage Reporting

Launched May 2024
What is it?

See your historical and forecasted usage
Manage your volume

Option to prevent overages

Per-user volume limits

EDGE

X ® @

a

A 8 0 0

Usage Dashboard @

Filters v

&% Users Logged In Last 30 Days

Quers v | @BroRr v A )

@ Need Help? Contact Us
L]

130f 139 v
@ Audit Subscription
Apr01, 2024 to Mar 31,2025 v
Total # of Pages Scanned
1,080,689
300
249
18ax
53K
- aay o
A aay "

IJ Web Journey Subscription
Apr 01, 2024 to Mar 31, 2025 v

Total # of journeys Runs

XSG 12,309 @0 144,000
~
@ Audit Pages Scanned Per Month
Apr 01,2024 - Mar 31, 2025
Actual Usage Projected Usage Monthly Pacing

_— an
o o Do -
O Audited Pages Per Term
Apr 01,2024 - Mar 31, 2025
Actual Usage Projected Usage Purchased Volume
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Using MFA with ObservePoint

Observe Point

HELP CENTER Acatellh

Q Search for articles...

All Collections > Other Articles > MFA/2FA in ObservePoint Audits and Journeys

MFA/2FA in ObservePoint Audits and
Journeys

Written by Luiza Gircoveanu
b Updated over a week ago

What is MFA/2FA?

MFA and 2FA both mean the same thing: multi-factor authentication. Adding MFA
to your site makes it harder for attackers to impersonate your legitimate users by
requiring every user to provide not just a password, but also another way of
identifying themselves. MFA codes are only valid for 30-60 seconds, so even if an
attacker sees your code when you log in, that code does them no good 60 seconds
later.

For the rest of this document, we'll use the term MFA.

There are 3 popular MFA techniques:

« Email: When the user logs in, the site emails the user a code, and the user must
provide that code.

* SMS: When the user slog in, the site sends a text message with a code to the
user's cell phone, and the user must provide that code

Events

Join Slack Community @ English v

What is MFA/2FA?

If my site uses MFA, how do
1 test my site with
ObservePoint?

.1

ObservePoint
EDGE
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Scanning pages with CAPTCHA

Observe Point

HELP CENTER Acatigiy

Q, Search for articles...

All Collections > Journeys > Bypassing CAPTCHA for ObservePoint Audits and Journeys

Bypassing CAPTCHA for ObservePoint
Audits and Journeys

@‘ Written by Product Enablement

Updated over a week ago

I'm not a robot

This document describes how to use ObservePoint Audits and Journeys to scan parts
of your website that are protected by CAPTCHA.

What is CAPTCHA?

CAPTCHA stands for Completely Automated Public Turing test to tell Computers and
Humans Apart. It is a security mechanism used by websites to determine if each user
is a human or a bot, so that:

* Websites can exclude bot traffic from their metrics
« Websites can prevent bots from committing unscrupulous acts like fraud, denial
of service, unauthorized data scraping, etc.

CAPTCHA technology uses proprietary heuristics such as observing user behavior
(like mouse movements) or challenges that are easy for humans but difficult for

Events

Join Slack Community € English v

What is CAPTCHA?

How does reCAPTCHA
integrate with my website?

How do | use ObservePoint
to scan parts of my site that
require hCaptcha?

ObservePoint
EDGE
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Flexible Audit and Journey

Scheduling
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Flexible Scheduling

Have you ever wanted to:

Schedule an audit to run on the 1st and 15th of every month?
Schedule an audit more frequently than daily?

Schedule a journey to run weekly on Mon, Wed, Fri?

See all your audits and journey schedules on one place?



5N

Flexible Scheduling

B

L0 B

D

op

26

Data Sources Q, Search by data source name I= Filter v
May 2024 ®
Sun Mon Tue

IJ Monitoring Critical Pages (Daily)

@ {Audit Name}(Run Once)
© {Audit Name}(Run Once)

~

—
G

6
@ Critical Pages (Daily)

13 14
1! Monitoring Critical Pages (Daily)

20 21
0 Monitoring Critical Pages (Daily)

(1] 'Monit'on;ing Critical P;ages (ind, 4th Week, Tue, and Wedr,)

27 28
0 Monitoring Critical Pages (Daily)

0 Monitoring Critical Pages (Daily)

{ Today >
Wed
May 1
8
© Critical Pages (Daily)

15

29

o
= & 5

© Monitoring Critical Pages (Quartley)

@ {Audit Name}(Run Once)
O {Audit Name}(Run Once)

.

9 10
O Critical Pages (Daily) @ Critical Pages (Daily)
@ {Audit Name} (7 pausep )
16 17
23 24
30 37 | DI sKiPPING

I Monitoring Critical Pa...

© Critical Page... I SKIPPING
13 Monitoring C.... Pl skiPPING

Sat

+ ADD DATA SOURCE v

25

Month v

Jun 1

ObservePoint
EDGE



5N

Flexible Scheduling

B June 8-14, 2024 ©

" Sun
12pm (@ Monitor Pages (30 min)
~
1
2
1
n S
x 4
5
6
7
8
9
1pm
12am
© -
-
2al

OpP Data Sources Q Search by data source name

Mon

@ Monior pages GO min)
@ CritcalP.. @ Monitor... O Criclpages 0l
@ Monior pages GO min)
@ Monitr Pages G0min)
@ Monior pages Gomin)
@ Monitr Pages Gomin)
© Moniorpages GO min)
@ Monitor Pages G0min)
@ Monior pages GO min)
@ Monitr Pages Gomin)
@ wonior pages GO min)
@ Monitr Pages Gomin)
@ Monior pages GO min)
@ Monitor Pages G0min)
@ Monior pages GO min)
@ Monitor Pages GOmin)
@ Monior pages GO min)
@ Monitor Pages G0min)
@ Monior pages GO min)
@ Monior pages GO min)
@ Monior pages GO min)
@ Monior pages GO min)
@ Monior pages GO min)
@ Monior pages GO min)
" @ MonitorPages GOmin)
@ Monior pages GO min)
" @ Montorpages GOmin)
 wonior Pages GO min)

" Ei
3= Filter v

Tue

© Critical Pages (Daily)

< Today >

Wed

| @ Critical Pages (Daily)

Thu

@ Critical Pages (Daily)

2

__i,0Mo

88 ' + ADD DATASOURCE v

Week v

| @ Critical Pages (Daily)

=
191
125
-1
g
s
o
n
5
=3
=
i
3
]
el

ObservePoint
EDGE
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ObservePoint reporting, historically:

Good or Great??
I

%
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Example questions ObservePoint can’t easily answer today

Privacy:

e \What unapproved cookies has ObservePoint found on all 200 of my
websites in the past N days?

e \When was the last time ObservePoint found a cookie named X on any of
my websites?

Tech Governance:

e \Which of my dozens of websites have a Facebook login?

e \Which of my dozens of websites don’t have Adobe Analytics?
Account Management:

e \What audits have | run from London 2 ?

e What's my journey pass/fail trend across my 200 journeys?



5N ObservePoint
EDGE

Example questions ObservePoint can’t easily answer today

Performance:

e How do my web vitals compare across locations?

e How have my web vitals changed over the past few months?

Experience:

e How many broken pages do | have in my email campaigns?

e \What broken pages have been found in the last 30 days across all
of my websites?

e Are my broken page counts getting better over time?



AN ObservePoinTt
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Example questions ObservePoint can’t easily answer today

Tracking Quality:

e Show me all the pages at store.example.com that are missing
utm_campaign

Discovery:

e Show me the number of pages found for each subdomain of
example.com
e Show me all the URL paths of store.example.com



We have the data.
Now you can get it.

Observeoini
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ObservePoint
EDGE

We reimagined reporting
from the ground up...
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Reporting: First Principles

Building on principles from the 50-year history of the database:

Choose Columns
Filter

Yolgs

Group (optional)
Aggregate (optional)



ap < Large Number of Starting URLs

8 (URITGXEE Q search By URL 3E Filters v
Use-Cases
a®
Summar
a ! . b = ; Average Page Load Time Broken Initial Pages Broken Final Pages
Alerts ages Scanne
o~ 0.583 sec 14 14
Pages (Web Vitals)
—
1 00 000 V¥ 0.07 / +7 / 7
TECHNOLOGY ! since last run since last run since last run _
Tag Inventory
& WEB VITALS - 75TH PERCENTILE @
N Tag Health
9" Variable Inventory Largest Contentful Paint First Contentful Paint Time To First Byte
.
Tag & Variable Rules 0.000 sec 0.000 sec 0ms
Tag & Variable C i
oA No Change : No Change No Change
Duplicates & Multiples since last run -~ sincelastrun since last run

Cookie Inventory

Browser Console Logs

PRIVACY
Page Load Time (sec) Initial Status Codes Fin
Cookies
Tags ® Below3 ® 3to6 ® 6t010 ® 10and above ® Successes @ Redirects ® Broken ® Successes
JavaScript File Changes ‘ 24
Q E e
o

Audit Exports
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%

Q »

> @ AuditRuns > } @& My sHARE a0 n
Y FILTERS v
GOOD TO GO?
BN, e g o ueee e e (ESS
o NA 3 2181 5 19 1 3 C)haa
Critical to Monitor - Hourly (1) 23 Mar 2024... [ 1175 3 9 A 12 g o 2
Critical top pages - Scanned Daily () 23 Mar 2024... A 2293 3R [DI 3
BE Top Starting URLS on US.com (i) 21 Mar 2024... 3 821 A 1 3 7 it
BE Template Pages - Monthly () 21 Mar 2024... 38 340 3 6 BR CI )V 48
QAEnv. - Run on demand () 21 Mar 2024... 2290 1 1 1 1 Configure
RE Customer Service Page () 21 Mar 2024... 1175 9 A o9
Adobe : add to bag : mobile () 21 Mar 2024... 2293 ER\ ( 3 3 on 3
Customer & Marketing: Acc... (1) 20 Mar 2024... 3 821 & iy
Profile:Page Load (7) 20 Mar 2024... 3 340 3 7R 3 QI 7
us.com Accept all (i) 20 Mar 2024... 2 2290 1 1 Configure
us.com Decline All (7) 20 Mar 2024... A 772 3 5 4 R o7
us.com GPC Signal ON (7) 20 Mar 2024... A 1175 3 ity
us.com GPC Signal OFF (3) 20 Mar 2024... 2293 1 lf?



oP

X

+

@ P

> @ AuditRuns > & (M sHare a 0N n
Y FILTERS v
GOOD TO GO?
L R R . S
NA N 3 5 19 1 3 Chaa  E
Critical to Monitor - Hourly () 23 Mar 2024... 3 94 12 g o 21
Critical top pages - Scanned Daily () 23 Mar 2024... 3R o 3
BE Top Starting URLS on US.com (i) 21 Mar 2024... 1 3 7 il
BE Template Pages - Monthly () 21 Mar 2024... 3 6 384 9 @ o) as
QA Env. - Run ondemand (i) 21 Mar 2024... 1 1 1 1 Configure
RE Customer Service Page (1) 21 Mar 2024... 9 A on 9
Adobe : add to bag : mobile (7) 21 Mar 2024... R\ 3 3 o3
Customer & Marketing: Acc... (1) 20 Mar 2024... ’
Profile:Page Load (7) 20 Mar 2024... 3 7R 3 QI 7
us.com Accept all (i) 20 Mar 2024... 1 1 Configure
us.com Decline All (7) 20 Mar 2024... 3 3 4 B o
us.com GPC Signal ON (7) 20 Mar 2024... 3 i
us.com GPC Signal OFF (7) 20 Mar 2024... 1




> @ AuditRuns > [swvemeromr] 7] & s a0
¥ s s isisonacuaimesspname © v <3
GOOD TO GO?
. RUN . BROKEN FINAL WEBVITAL | BROKEN UNAPPROVED | UNAPPROVED MISSGING (TRIGGERED

AUDITS g DATE 2 PAGES LCP 75%(MS) $ TAGS TAGS H COOKIES ANALYTICS 3§ ALERTS) H
NA NA 3 PAEY 5 19 1 3 C)has
Critical to Monitor - Hourly () 23 Mar 2024.. A 1175 2 9 M 12 A on 21
Critical top pages - Scanned Daily (1) 23 Mar 2024... A 2293 3R QI 3
BE Top Starting URLS on US.com (i) 21 Mar 2024... 3 821 A 1 2 7 1(5
BE Template Pages - Monthly () 21 Mar 2024... 34N 340 3 6 38 A 9 A Ol 48
QA Env. - Run on demand (5) 21 Mar 2024... 2290 1 1 1 1 Configure
RE Customer Service Page (i) 21 Mar 2024... 1175 9 A Ql )
Adobe : add to bag : mobile () 21 Mar 2024... 2293 3 A 2) 3 ol 3
Customer & Marketing: Acc... (i) 20 Mar 2024... 3 821 A ) 1(5
Profile:Page Load (i) 20 Mar 2024... 3 340 3 7R 3 QI 7
us.com Accept all () 20 Mar 2024... 2 2290 1 1 Configure
us.com Decline All (7) 20 Mar 2024... A 772 3 3 4 A on 7



> @ AuditRuns > [swvererorr] ] &t e a0
¥ s s v s ancut wesganam) © v | e e T+
GOOD TO GO?
. RUN . BROKEN FINAL WEBVITAL | BROKEN . UNAPPROVED UNAPPROVED MISSGING | (TRIGGERED
AUDITS g DATE 2 PAGES LCP 75%(MS) $ TAGS : TAGS H COOKIES ANALYTICS 3§ ALERTS) H
NA NA 3 PAEY 5 19 1 3 C)has
Critical to Monitor - Hourly () 23 Mar 2024... s 1175 3 9 R 12 & QI 21
Critical top pages - Scanned Daily (1) 23 Mar 2024... 2293 3R QI 3
BE Top Starting URLS on US.com (i) 21 Mar 2024... 3 821 A il 3 7
BE Template Pages - Monthly () 21 Mar 2024... 34N 340 3 6 38 A 9 A Ol 48
QA Env. - Run on demand (5) 21 Mar 2024... 2290 1 1 1 1 Configure
RE Customer Service Page (i) 21 Mar 2024... 1175 9 A Ql 9
Adobe : add to bag : mobile (1) 21 Mar 2024... 2293 3 @ 3 3 ol 3
Customer & Marketing: Acc... (i) 20 Mar 2024... 3 821 A
Profile:Page Load (i) 20 Mar 2024... 3 340 3 7R 3 QI 7
us.com Accept all () 20 Mar 2024... 2 2290 1 1 Configure
us.com Decline All (7) 20 Mar 2024... 772 3 3 4 A QI 7



> @ AuditRuns 3 [swversromr] ] & s a0
¥ s s i e wesananer @ R e T~ | )
GOOD TO GO?
. RUN . BROKEN FINAL WEBVITAL | BROKEN . UNAPPROVED | UNAPPROVED MISSGING (TRIGGERED
AUDITS g DATE 2 PAGES LCP 75%(MS) $ TAGS : TAGS H COOKIES ANALYTICS 3§ ALERTS) H
NA NA 3 PAEY 5 19 1 3 C)has
Critical to Monitor - Hourly () 23 Mar 2024... A 1175 3 9 M 12 A QI 21
Critical top pages - Scanned Daily (1) 23 Mar 2024... [ 2293 3R QI 3
BE Top Starting URLS on US.com (i) 21 Mar 2024... 3 821 A il 3 7
BE Template Pages - Monthly () 21 Mar 2024... 34N 340 3 6 38 A 9 A Ol 48
QA Env. - Run on demand (i) 21 Mar 2024... 2290 1 1 1 1 Configure
RE Customer Service Page (i) 21 Mar 2024... 1175 9 A Ql 9
Adobe : add to bag : mobile () 21 Mar 2024... 2293 3 A 2) 3 ol 3
Customer & Marketing: Acc... (1) 20 Mar 2024... 8 821 A
Profile:Page Load (i) 20 Mar 2024... 3 340 3 7R 3 QI 7
us.com Accept all () 20 Mar 2024... 2 2290 1 1 Configure
us.com Decline All (7) 20 Mar 2024... A 772 3 3 4 A QI 7



> @ AuditRuns > [ swveeror | : | & swase Ao
TR . s s n o © xR s s s st s © | x ] Merpe e | 2
GOOD TO GO?
. RUN . BROKEN FINAL WEBVITAL | BROKEN . UNAPPROVED UNAPPROVED MISSGING (TRIGGERED

AUDITS i DATE ¢ : PAGES : LCP 75%(MS) i TAGS ] TAGS COOKIES ANALYTICS ALERTS) :

NA 2 2404 E 10 1 3 Ql 44
Critical to Monitor - Hourly () 23 N CREATE NEW REPORT X 9 R 12 @ g| 21
Critical top pages - Scanned Daily (1) 23 v QI 3

NAME REPORT
T i Ri § 21 N . 7

FElleR sl ERES enlts cont @) | Enter name of your custom view 3

BE Template Pages - Monthly () 211 384 9 A ol 48

QA Env. - Run on demand (i) AR\ - Only available to yOU- 1 1 Configure

RE Customer Service Page (i) 21 N * Add to Favorites gl 9
Adobe : add to bag : mobile () 21N 5 3 ol 3

CANCEL SAVE

Customer & Marketing: Acc... (i) 20 M

Profile:Page Load (i) 20 Mar 2024... 3 340 3 7R 3 o7
us.com Accept all () 20 Mar 2024... 2 2290 1 1 Configure
us.com Decline All (7) 20 Mar 2024... 772 3 3 4 R Q' 7
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You will be able to:

e See all the data ObservePoint has

e Sorted, filtered, grouped, and aggregated the way you
want

e |n formats you need: CSV, XLS, and even Parquet for
your data engineers

e Save your reports

e Share your reports with others
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When?

First reports launch in 8 weeks:

e Auditruns
e Journey runs

Followed by:

Cookies
Accessibility
Pages

Tags

Emails

Network requests
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Where do we go from here?

This reporting lays the foundation for:

e Sitemap processing

e Quick site crawling

e Integrations with analytics and ad platforms
e Proactive scanning

e ..and much much more!



Thank you!



